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LINK YOUR Idf\VIAGE TO A PRESTIGIOUS INTERNATIONAL BRAND

We are part of the NBC
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10 % AB
clients

OURTVIS 0% ?bF THE TOTAL AB POPULATION

WE HAVE THE HIGHEST PERCENTUAL COVERAGE OF AB CLIENTS

THERE ARE OVERﬁb TV CHANNELS ON THE MARKET, BUT OUR
CHANNEL TARGETS A SPECIFIC GROUP OF VIEWERS

(source: Nielsen Admosphere, operators and polls, these sources ensure we have unique numbers)

OUR TARGET GROUP IS NOT THAT OF TRADITIONAL VIEWERS, BUT
ESPECIALLY THOSE WHO ONLY WATCH THE GOLF CHANNEL
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GOLF IS A SPORT ABOUT EMOTION, AND THAT IS WHY
YOUR ADVERTISEMENT ON OUR CHANNEL WILL ALSO BE
ABOUT EMOTION!

' GOLF IS A SPORT AND ALSO EMOTION

o GOLF BRINGS US TOGETHER

* THE GOLF COMMUNITY HAS ITS OWN INTERPERSONAL
AND ECONOMIC RELATIONS
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E NUMBERS

GOLF CHANNELTV GOLF AND THE OLYMPIC GAMES
OVER 1500 HO 5.6 MILLION HOUSEHOLDS DURING SUNDAY PROGRAMMING

OVER 65 GOLF 8.8 MILLION VIEWERS DURING SUNDAY PROGRAMMING
OVER 450 000 HOLES P

OVER 1 800 000 SWINGS
OVER 360 MIL. USD PRIZE MONEY (9 BILLION CZK)

THE RETURN OF TIGER WOODS TO THE WORLD OF GOLF GOLF IN THE CZECH REPUBLIC
RYDER CUP: AND IN SLOVAKIA

NUMBER OF PLAYERS: 75 000

THE MOST CONTROVERSIAL TOURNAMENT OF ALL TIME,

THANKS To ANETR VIEWERSE. NUMBER OF TOURNAMENTS: 6 295

THE THIRD MOST WATCHED GOLF EVENT IN HISTORY NUMBER OF GOLF COURSES: 124

6.4 MILLION VIEWERS DURING SUNDAY PROGRAMMING NUMBER OF INDOOR GOLF COURSES: 92

487 000 UNIQUE VIEWERS VIA SMART DEVICES

500 MIL. VIEWERS ALL AROUND THE WORLD THANKS TO THE LARGE NUMBER OF COURSES, GOLF IN THE CZECH

REPUBLIC AND IN SLOVAKIA IS PLAYED ALL YEAR LONG.
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UP-TO-DATE NEWS EVERY DAY
POWERFUL REACH TO SPECIFIC AB CLIENTS

4
MARKETING SUPIgORT IN GOLF CHANNEL BROADCASTING

GENDER: Male 81.8 %, female 18.2%
AGE: 35-44 28%, 25-34 22%, 45-54 20%, 65+ 17%, 18-24 13%
GEOGRAPHIC DATA: 78 % Czech Republic, 16 % Slovakia, 6 % others

(source: Google Analytics)
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‘"&W ZPRAVY FOTOGALERIE VIDEA TRENINK PREHLEDY GOLFCHANNEL GOLF ACADEMY

OVOD . ZPRAVY . PARTNER! GOLFY

Séf Puma Cobra: My bez ———
RickiehO? Nepfedstavite'né WOODSOVY STATISTIKY. ¥

CEM BYL SILNY, KDE MEL
REZERVY?
Publikovino: 15. fina 2015 austor HONZA FATT

VYHRAL HERO. WOODS

PRESENT YOUR CELEBRITIES
GIVING INTERVIEWS T
ABOUT GOLF OR ABOUT YOUR gz
OWN COMPANY ==

E PRECIZNI MATSUYAMA

UKAZAL BAG

FANTASTICKY WOODS,
NECHYBOVAL A HRISTE
ROZDRTIL

yZ prisel v roce 2005 do Pumy, stal se prvnim
zaméstnancem nové vznikajici golfové divize. Dnes, po
deseti letech, je Robert Philion $éfem znacky Puma Cobra

Golf, kterd ve spolecnosti Puma pokukuje po 10procentnim ANKETA

R Klira Spilkov hraje LET v Dubaji. Jak se
objemu. A chce se neustale rozristat dal a dal. i Ms?u‘.m,
VYHRAJE (6 %)
srmey Puma se od zatitku snazila zaujmout netradi¢nimi s
v dd TOP10(16%)
ows produkty. KdyZ se pak v roce 2010 spojila se spolednosti —

Cobra, kterd md na starosti golfové vyb: bylo jeii PROJDE CUTEM (53 %)
golfové portiolio takika komple e ——

NEPROJDE CUTEM (25 %)
]

“Dnes nedélim viastné pouze micky a puttery,”tiki
Robert Philion, kiery nékoho moini pickvapi pom
mezi vyrobky Puma a Cobra: "Dines je to tak padesit
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WES TELEVIZE GOLF CRANNEL

M2 GOLF  eivy rOTOGALERIE VIDEA TRENINK PREHLEDY GOLF CHANNEL GOLFACAL

OVOD . ZRAVY . NOMEROM SDELEN

Golf Channel v HD kvalité u 02

FOR ALL THOSE WHO WISH TO
LET THE WORLD KNOW ABOUT
THEMSELVES, O, TV
THERE IS AN OPTION OF A PR =3
PRESENTATION

Ke sledovini golfu je potieba vysoké kvality obrazu. K tomu
Vam nejen poslouzi super kvalitni televize, naptiklad od
LG, o kterou jste si mohli na golfchannel.cz zasoutézit.
Nebo pravé rozliseni v HD kvalité.

FOTOGALERIE (1)

Nowé do swé nabidky gramis tuto modnost zafadila
digitilni televize 02T HD kvalité si mitiete nové
doptivat nejlepii svétovy golf v balickn .XL™ Ve
standartnim r ni nalezncte Golf Channel také

v balitku 1", Tak nev a sheduite jedinos tedevizi
3 24 hodinovym programem

VYHRAL HERD
NEZTLAMAL

VYROKY TYDNE: WOOD'S JE
REVOLUC

RAITY START. WO0OS
VELE ZACAL PAK XAZI

ANKETA

Klira Spillovi heaje LET v Dubai
8 bde daie?

VYHRAJE (6%)
e

TOP 10 (16%)
—

PROJDE CUTE )
——

NEPROJDE CUTEM (25 %)
—_—




REGULAR TUESDAY
SUMMARIES OF THE MOST
IMPORTANT EVENTS OF THE
LAST WEEK

Rozhovor s Eeskou
Miss Golf 2016

12 GOLF tréninkové lekce

ACADEMY od 1299 K&

Jak na hru z pisku?
Vyzkousejte 3 rady

Revoluce v Abu Dhabl.
Na turnajl bude hudba

(-
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LIGHTENED WORLD OF
GOLF, INTEREST AND
BACKSTAGE
PROFESSIONAL GOLFER.
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A COMMUNICATION WEB
PORTAL FOR GOLF
COURSES, GOLF SHOPS
AND OTHER GOLFING
ENTITIES - SEE THE
FOLLOWING
PRESENTATION
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MOET HENNESSY

FORTUNA

: GOLF HOUSE NIKON
A‘y HYUNDAI PLZENSKY PRAZDRO)
BMW KLIM PING
CALLAWAY KOMERCNI BANKA  PUMA COBRA
CAROLLINUM KOOPERATIVA RAIFFEISEN BANK
CEDOK LG SAMSUNG
CESKA SPORITELNA  LEXUS SKODA AUTO
o LUFTHANSA TULLAMORE DEW
CSOB POJISTOVNA =~ MERCEDES BENZ TURECKO
CK FISCHER METAXA VOLKSWAGEN
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INFORMATION

i/
W

MATERIAL FOR YO R ADVERTISEMENT:

MATERIAL FOR ADVERTISEMENTS SHOULD ALWAYS BE SENT IN AN AGREED FORMAT AND AT LEAST ONE WEEK PRIOR
PRIOR TO LAUNCHING AGREED CAMPAIGN.
MATERIAL IS ACCEPTED BY:

ATV CZ, s.r.0., Luzna 716/2, 160 00 Praha 6 — Vokovice:
DOMINIK KARNIK | Editor in Chief | +420 603 588 114 | d.karnik@golfchannel.cz
VERONIKA OTAVOVA | marketing & production manager | +420 736 751 503 | v.otavova@golfchannel.cz

NORA WALTEROVA | key account manager | +420 725 339 407 | n.walterova@golfchannel.cz
JANA PATZAKOVA | key account manager | +420 736 751 506 | j.patzakova@golfchannel.cz
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